The factors of email adoption in Small Medium Enterprise (SMEs) in Terengganu / Che Aine Shaheera Che Abdullah, Nurfarhamuliana Mohamad and Nurul Fathia Ede by Che Abdullah, Che Aine Shaheera et al.
THE FACTORS OF EMAIL ADOPTION IN SMALL MEDIUM 
ENTERPRISE (SMEs) IN TERENGGANU
CHEAINE SHAHEERA BT CHE ABDULLAH 
NURFARHAMULIANA BT MOHAMAD 
NURUL FATHIA BT EDE
BACHELOR OFFICE SYSTEM MANAGEMENT (HONS.) 
UNIVERSITI TEKNOLOGI MARA
2012
ii
BACHELOR OF OFFICE SYSTEM AND MANAGEMENT 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA
DECLARATION OF ORIGINAL WORK
L.CHLAl^SMAHEERA.filNIJ.CHJf.A&WJ.lAH....................................(l/CNumber: 890522035372
Hereby declare that:
1) All the work in this dissertation was carried out in accordance with the regulations of Universiti 
Teknologi MARA.
2) This work has not previously been accepted in substance for any degree, locally or overseas 
and is not being currently submitted for this degree or any other degrees;
3) This work is the result of my independeant work and investigation, except where otherwise 
stated;
4) All verbatim extracts have been distinguished by quotation marks and sources of my 
information have been specifically acknowledged;
5) In the event that my dissertation to be found to violate the conditions mentioned above, I 
voluntarily waive the right of conferment of my degree and agree to be subjected to the 
disciplinary rules and regulations of Universiti Teknologi MARA.
Name of Student CHE AINE SHAHEERA BT CHE ABDULLAH
Student's Number : 2009297906
Programme : BACHELOR IN OFFICE SYSTEM MANAGEMENT (HONS.)
Faculty BUSINESS MANAGEMENT
Dissertation Title : THE FACTOR OF EMAIL ADOPTION IN SMALL AND MEDIUM
ENTERPRISE (SMEs)
Signature of Student
Date 21 JUN 2012
iii
ABSTRACT
The purpose of this is to investigate the factors of email adoption in Small and Medium 
Enterprise (SMEs). This research was conducted based on distributing questionnaires to the 
Small and Medium Enterprise (SMEs). The questionnaire’s design consists of two part which 
is part I is the demographic profile of respondent and part II is the factor of email adoption. 
The part II section consists of six factors which are voluntariness, relative advantage, 
compatibility, image ease of use and facilitating condition. Data were analysed using the 
SPSS software. The result shows that the adoption of email in SMEs is because email has the 
relative advantage for the user and organization. The factors of adoption were measure based 
on different variable and the result from the research indicates that the SMEs want to get 
advantage from the email adoption in their organization. For the future research the study 
should be conducted with a wide range of the respondent, not only SMEs but whole 
organization in Malaysia. Besides factor of adopting email, future research could be 
conducted to analyze the user satisfaction, advantages and disadvantage of email in the 
organization. Lastly, in future research, the study of relationship between emails toward the 
SMEs performance also can be conducted.
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